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I. Background, Objectives & Key Deliverable 
Background: 

• Economic Development Lethbridge contracted Environics Analytics for an updated Trade 

Area Analysis Report; this information was last updated in 2016 by Environics Research.  

• The takeaways generated for this report are intended to provide deeper insights into the 

current retail landscape, enhancing understanding of consumer behavior and demographic 

landscape. 

• Environics Analytics data-centric approach to Trade Area analysis ensures the figures 

provided reflect an accurate depiction of consumer retail activity. Additionally, insights 

from visitors to various retail corridors was used to define the size and boundaries of the 

Trade Area. 

Objectives: 

• Economic Development Lethbridge seeks an updated study to provide deeper insights into 

the current retail landscape, enhancing understanding of consumer behaviour in the area 

and supporting the sector’s growth and evolution.  

• The report aims to provide an update of the geographic boundaries that encompass the 

Trade Area, as well as a refresh of the population and retail information.  

• Additionally, for those visiting from outside the City of Lethbridge, the goal is to gain 

detailed insights into demographics, visitation, spending behaviours, and shopping 

preferences. 

Deliverables: 

• The Trade Area Analysis report includes the methodology for Trade Area creation, a 

demographic, visitation and an annual spending overview of the Lethbridge Trade Area 

household population, detailed demographics and shopping behaviors of the household 

population residing outside the City of Lethbridge, and the geographical distribution of the 

household population within the Lethbridge Trade Areas. 
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II. Methodology: Defining & Mapping the Lethbridge Trade Areas 

A. How EA Defined Updated Lethbridge Trade Areas:  

1. EA conducted a MobileScapes1 analysis using the following criteria to gather visitor records.  

a. Five Retail Corridors2: West Lethbridge Crossing, Park Place Mall, Downtown 

Lethbridge, Center Vill Mall Plaza, North Lethbridge Walmart Plaza 

 

Image 1. Geofences – Lethbridge Retail Corridors 

 

b. The Mobilescape analysis was conducted for the period from September 1, 2023, to 

September 15, 2024. 

c. EA created an aggregated data file of visitor records extracted from the 

Mobilescape analysis for the previously listed locations and timeframes. 

 
1 MobileScapes is Canada’s most comprehensive and up-to-date mobile movement database that successfully combines 
high-precision consent-based mobile app location data with geo-location data from phones on the cellular network, which 
is also consent-based. 
 
2 The polygon that comprised the South Mayor Magrath Corridor exceeded the MobileScapes area criteria, and their 
records did not impact the Trade Area creation. Environics Analytics analyzed the components of this area and found no 
material difference from the boundaries established using the other retail corridors. 
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2. EA then used the visitor records to identify updated geographic boundaries (the term 

“Trade Area” for these geographical boundaries is used in the rest of the report). 

 

3. Based on the concentration of visitors by drive-time minutes, EA selected the following 

Trade Areas of interest for the Economic Development Lethbridge. 

 

Image 2. Distance Decay Used to Determine Lethbridge Trade Areas 

 

a. The City of Lethbridge 

b. Primary Trade Area 

c. Secondary Trade Area 

d. Tertiary Trade Area (Not part of the analysis)3 

 

 

 

 

 

 

 
3 Different to the 2016 Trade Area Analysis, this report does not include a Tertiary Trade Area. The reason behind this 
discrepancy is related to the scattered geographical distribution of visitor records beyond the Secondary Trade Area 
boundary that from a spatial analysis perspective did not allow to define a precise boundary. 
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B. Lethbridge Trade Areas Map  

The map includes: 

1. The City of Lethbridge (White)  

2. The Primary Trade Area (White and Red) 

3. The Secondary Trade Area (Green)  

 

Image 3. Map of Lethbridge Trade Areas 
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III. Lethbridge Trade Areas Demographics and Visitor Overview 
 

A. Lethbridge Trade Area Household Population4 

The total household population of the Trade Areas consists of 183,736 people, which includes: 

• 102,267 individuals from the City of Lethbridge 

• 19,826 individuals from the Primary Trade Area (excluding the City of Lethbridge) 

• 61,643 individuals from the Secondary Trade area (excluding the City of Lethbridge and 

the Primary Trade Area) 

The combined non-Lethbridge trade area household population is recorded at 81,469. 

 

B. Lethbridge Daytime Population5 

Lethbridge's daytime population is estimated at 105,538, which is 20,718 more than its total 

household population of 15+ (eligible working population) of 84,820. This increase is due to 

commuters coming into the city for work. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
4 The household population represents the residential population, which is slightly less than the total population (or 
Census population) because the latter includes both households and institutional residents. This report uses the household 
population as it aligns with the household spending data discussed in Part IV.  
 
5 The daytime population includes employed individuals (including employed residents in the area) and excludes students, 
shoppers, and other daytime visitors. 
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C. Lethbridge Retail Corridors Visitors 

1. Visitation Overview: 

The Lethbridge retail corridors accommodated 14.9 M total visits from 157.8 K total visitors 

over 54 weeks (September 1st, 2023, to September 15th, 2024), which includes: 

1. 96.6 K visitors from the City of Lethbridge who visited 11.7 M times. 

2. 14.5 K visitors from the Primary Trade Area who visited 1.2 M times. 

3. 46.7 K visitors from the Secondary Trade Area who visited 2.0 M times. 

Visitors to the Lethbridge retail corridors predominantly preferred visiting during midday (12 

PM – 3 PM), accounting for 26% of their total visits. Additionally, 22% of total visits to retail 

locations originated from outside the City of Lethbridge.  

The distance decay analysis confirmed that most visitors to retail corridors are City of 

Lethbridge residents, with individuals from the rest of the Primary Trade Area following closely 

behind. Additionally, the analysis indicated that Lethbridge residents are more likely to 

frequent the retail corridors than those from outside the city. 
 

2. Demographic Overview6: 

• Visitors from the City of Lethbridge Trade Area tend to live in households maintained by 

younger people (under 35).  

• These visitors often share a similar cultural heritage. Visitors from the Secondary Trade 

Area tend to have lower household incomes ($100K) compared to those from the Primary 

Trade Area ($112K) and the City of Lethbridge ($117K).  

• Additionally, visitors from outside the City of Lethbridge (48 out of 100 households) are 

more likely to have children than visitors from within city (40 out of 100 households). 

 

 

 

7  

 
6 Demographics were determined from a customer-weighted summary of unique visitors. Displayed metrics based on the 
highest index and represent the highest likelihood of being held among visitors compared to the Canadian population. 
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IV. $ Spending Overview of the Lethbridge Trade Areas
Non-Lethbridge residents spend $1.5 billion annually on selected categories7; food; tobacco, alcohol,

casinos, bingo, lottery; automobiles; clothing, footwear, jewelry; health care and fuel are the largest 

spending categories. 

Total $ amount spent annually by the households within the Trade Areas on selected categories is 
approximately $3.8 billion, which includes:  

• $2.3 billion (60.4%*) from the City of the Lethbridge.

• $389 million (10.2%*) from the Primary Trade Area.

• $1.2 billion (29.4%*) from the Secondary Trade Area.

Leading expenditure categories include: 

• Food from stores ($618.1m) and restaurants ($308.7m): $926.9 M

• Tobacco, alcohol and casino, bingo, or lottery: $410.7 M

• Automobiles, Vans and Trucks Purchases: $309.1 M

• Health care goods, products and services: $296.1 M

• Gasoline and other fuels: $251.1 M

• Clothing, footwear and jewelry: $213.0 M

• Entertainment (Movie Theater, Event/Concert), Rec. facilities, Package Trips: $201.2 M

Details by categories and Trade Areas are presented on the following page (Table 1). The table data 

indicates that Lethbridge residents have the highest proportion of annual spending across all 

categories, followed by residents in the Secondary and Primary Trade Areas. 

9

7 Selected categories include Food, Household Operation, Health Care, Household Furnishings & Equipment, Transportation, 
Recreation, Personal Care, Clothing, Education, Reading Materials & Other Printed Matter, Tobacco Products and Alcoholic 
Beverages, and Games of Chance. 
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Table 1. Total $ Spending Across Household Expenditure Categories by Lethbridge Trade Areas 

Household Population 
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V. Lethbridge Trade Area Population Demographics & Shopping

Trends8

A. Demographics

• Excluding residents of Lethbridge Census Subdivision, the population of the Trade Area has

a unique age mix. Households in these areas have a mix of younger (below 20) and older

(above 69) singles and couples.

• These residents characterize for residing in older, owned houses and earn below-average

incomes compared to the average Albertan.

• Approximately 13% of households have Indigenous heritage, representing a significant

presence compared to Alberta.

B. Key Shopping Characteristics

• Residents coming from outside of the city primarily prefer big-box stores for their shopping

needs. They like to shop in person at well-known brands such as Canadian Tire, Real

Canadian Superstore, and Walmart.

• The preference of residents living outside Lethbridge for large department stores

correlates with the longer distances they travel for shopping compared to those living

within the city. They may be looking to optimize their trip by not visiting specialized stores

and instead going to stores that offer multiple products and services. This behaviour

indicates that this population might be receptive to the idea of shopping at commercial

plazas or areas with specialized stores for various products and services.

• ~40% of all these residents prefer dining at formal dine-in restaurants, casual/family dining

restaurants and/or food courts, opting for a variety of food types such as pizza, Asian,

steak, chicken, or sandwich restaurants.

• Boston Pizza and The Keg are the most popular casual dining restaurants for these

residents. Additionally, most of them choose McDonald’s, A&W, and Subway for fast food.

However, there is growing interest in choosing Burger King and KFC as their go-to food

options, with visits at above-average rates compared to other Albertans. Tim Hortons

remains their go-to place for coffee and gatherings.

• These residents tend to shop in person more frequently than the average Albertan.

• They visit e-commerce websites to check promotions and features before purchasing.

8 This section of the analysis focuses on residents living outside of the City of Lethbridge. 
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VI. Population by Geographic Areas (Census Subdivisions) for the 

Lethbridge Trade Areas 
Table 2. The City of Lethbridge 

Census Subdivision Total Household Population 

Lethbridge 102,267 

 

Table 3. Primary Trade Area 

 Census Subdivision 
Total Household 

Population 

Total Household 

Population within Trade 

Area 

Lethbridge County, AB (MD)* 10,543 6,774 

Coaldale, AB (T) 9,411 9,411 

Blood 148, AB (IRI)* 4,983 409 

Willow Creek No. 26, AB (MD)* 4,398 227 

Coalhurst, AB (T) 3,005 3,005 

Cardston County, AB (MD) 2,936 - 

Warner County No. 5, AB (MD) 2,269 - 
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Table 4. Secondary Trade Area 

 Census Subdivision 
Total Household 

Population 

Total Household 

Population within Trade 

Area 

Lethbridge County, AB (MD)* 10,543  3,769  

Taber, AB (T) 8,590  8,590  

Taber, AB (MD)* 6,370  6,027  

Blood 148, AB (IRI)* 4,983  4,407  

Willow Creek No. 26, AB (MD)* 4,398  3,113  

Raymond, AB (T) 3,609  3,609  

Claresholm, AB (T) 3,439  3,439  

Pincher Creek, AB (T)* 3,409  211  

Cardston, AB (T) 3,319  3,319  

Cardston County, AB (MD)* 2,936  2,068  

Fort Macleod, AB (T) 2,717  2,717  

Pincher Creek No. 9, AB (MD)* 2,697  541  

Vulcan County, AB (MD)* 2,635  1,365 

Forty Mile County No. 8, AB (MD) 2,627  363 
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Magrath, AB (T) 2,420  2,420  

Warner County No. 5, AB (MD) 2,269* 2,229  

Picture Butte, AB (T) 1,873  1,873  

Vulcan, AB (T) 1,814  1,814  

Piikani 147, AB (IRI) 1,691  1,691  

Nobleford, AB (T) 1,622  1,622  

Vauxhall, AB (T) 1,180  1,180  

Barnwell, AB (VL) 1,080  1,080  

Stirling, AB (VL) 883  883  

Milk River, AB (T) 730  730  

Stavely, AB (T) 597  597  

Warner, AB (VL) 400  400  

Barons, AB (VL) 364  364  

Glenwood, AB (VL) 362  362  

Champion, AB (VL) 277  277  

Coutts, AB (VL) 220  220  
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Carmangay, AB (VL) 188  188  

Lomond, AB (VL) 174  174  

 

* Total Household Population within the Trade Area, highlighted in black, for the census division that partially falls within the Lethbridge 

Trade Area. 
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VII. Appendix 

A. How to Read Executive Dashboards:  
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Trade Areas Analysis Report 

for 

Outside Population 
“Population Insights from Primary and Secondary Lethbridge Trade Areas 

Excluding Lethbridge CSD” 

































































Trade Areas Analysis Report 

for 

Lethbridge Population 
“Population Insights from Lethbridge CSD” 
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